PARTNERS ACADEMY COMMUNITY GUIDE 06

From 0 to 1,000 members: early growth tactics

The playbook for growing a trading community from your first 10 members to 1,000 real ones.
Seeding, cross promotion, content built to be forwarded, invitation flows, funnels from TikTok and X,
and how to avoid growth that is only bots.

A community with 1,000 real members is a business. A community with 1,000 bought members is a number.
This guide is about the first kind. It is tactical: what to do in week one, what to do when you are stuck at 80,
what to do when you cross 300 and growth starts to come on its own. Nothing here costs money. All of it costs
daily effort for about three months.

What you will learn

* The four stages from 0 to 1,000 and what changes at each one

* Seeding the first 10 members, and why they matter more than the next 100
« Cross promotion with communities your size

« Content built to be forwarded: the three post types that bring members

* Invitation flows: rewards and exclusive content that make members invite

* Funnels from TikTok, Instagram, YouTube and X into the community

» How to avoid bot growth and inactive members

» Week by week action plans, top tips, do this not that, and key takeaways

The four stages

Stage Members What growth looks like What you do

Seed Oto10 By hand, one person at a time Fill the channel, invite people you know

Grind 10to 100 Your other platforms, two or three a Daily content elsewhere with the community as the
day CTA

Lift 100 to 300 Forwards start, cross promotion Posts built to be shared, first swaps with other hosts
works

Compound 300 to Members invite members Invitation flow, referral rewards, exclusive content

1,000

Most partners quit in the grind. It is the stage where the work is daily and the numbers are small. It ends at
around 100 members, when forwards begin.
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FROM 0 TO 1,000: THE FOUR STAGES

Compound

Lift

Grind

Seed

0-10 10-100 100-300

By hand Your other platforms Forwards and swaps Members bring members
Ten posts, ten friends, ask for Every video ends with the channel. Two or three aday. One forwardable post a week, one swap a Invite rewards, private channel for inviters,
reactions Six weeks. Most quit here week, first live session monthly challenge

[ The grind ends at about 100 members, when forwards begin. Judge the community at day 90, not day 20

Four stages. The grind is where most quit, and it ends at about 100.

Stage 1: seed the first 10

The first ten members decide what the community feels like for everyone after them. A new member who
arrives at a channel with ten posts and eight reactions each feels like they joined something. A new member
who arrives at zero leaves.

Before any invite: ten posts. Two real life, three lessons, two results (honest), one poll, one question, the
pinned "how to start". Spread over three days so the dates look natural.

Then invite by hand.

Who How Ask them to
Friends who trade or want A direct message: "l started a channel where | post what | learn. React to five posts,
to Would you join and react to a few posts?" reply to one

Family Same, honestly: "l need ten people so it does not look empty" Join and react
People who commented on Reply: "l answer this in my channel, link in bio" Join

your videos

People who messaged you "Everything is in my channel, link in bio" Join

anywhere

Your own other accounts Post the link once in each bio Nothing

Ten real people, each asked to react to five posts. That is the seed. Do not skip the reactions: a channel with
members and no reactions looks worse than one with no members.

Stage 2: the grind, 10 to 100

Growth now comes from your other platforms, two or three people a day, and from nothing else. The
community is the call to action at the end of everything you post.

The rule: every video, every post, every story ends with the community. "Everything is in my channel,
link in bio." "Message me START." Twenty times a week. People need to hear it ten times before they act.

What to post elsewhere so people join.
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Platform What brings members What does not

TikTok, Reels, "l post every trade | take, wins and losses, in my channel" said at the A video about the channel

Shorts end of a tip video itself

YouTube "The full checklist is in my channel" in the description, pinned comment A link in the description

and end screen only

X A thread that ends with "I share these daily in my channel” A link in every post

Instagram stories A story sequence that ends with "DM me START" A link sticker with no
reason

Pinterest, blog "Join the free community" button on the link page A direct channel link on a
pin

Reply to every comment and message within the hour you are online. Every reply ends with the
community. It feels repetitive. It is working.

The daily routine in the grind: one post in the community, one video or post elsewhere that ends with the
community, replies. Forty minutes. Every day for about six weeks.

Stage 3: lift, 100 to 300

At around 100 members, two things start: members forward posts, and other hosts your size start to notice
you. Both can be helped.

Content built to be forwarded

Three post types get forwarded. Make one of each every week.

Type Why it gets forwarded Example
The honest take  People forward what they agree with ~ "Most trading groups show you wins. Here are my last five
but would not say losses and what each one taught me."
The exclusive People forward what makes them "The one thing about position sizing that took me a year to
insight look informed understand, in four lines."
The useful list People forward what they want to "Five things to check before any trade. Save this."
keep

Every one of these ends with: "Forward this to someone who is starting out." Say it. Forwarding is a habit you
teach.

Cross promotion

Find three communities your size (within 50 percent of your member count, same niche, different angle: you
teach beginners, they post crypto analysis) and propose a swap.

The message, to the host, privately: "l run a channel for people learning to trade, 120 members. | like what
you post about [their thing]. Would you be open to a swap? | post about your channel to mine on Tuesday, you
post about mine on Thursday. Honest description, no obligation."

The post about their channel: one line of what they do, one line of why you read it, the link. Never a copied
advert.

Rules. Only hosts you have actually read for a week. Never a channel that posts money promises, because
their members will expect the same from you. One swap a week at most. Keep a list of who you swapped with
and what it brought.
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Your first live session

At 100 members, run one live session: a voice chat in Telegram or Discord, or a live on Instagram, announced
three days ahead. "Ask me anything about starting." Post the recording in the channel. Members who hear
your voice forward more.

Stage 4: compound, 300 to 1,000

Now members bring members, if you give them a reason and a way.

The invitation flow

Mechanism How it works What to offer

Invite reward Telegram shows you who invited whom in a A role or a name in the weekly recap for every
group; in a channel use a bot or ask members to  three invites. Never money, never a trading
tell you product

Exclusive content A second, private channel for members who Your full weekly plan, or a monthly voice

for inviters brought someone session

The forward line On every list and honest take: "Forward this to Nothing, the habit is the mechanism

someone starting out"

The invite post Once a week: "If this channel has helped you, A thank you by name in the recap for people
send it to one person who needs it. That is how it  who did
grows."

The monthly challenge

A 30 day challenge with a name ("30 days of one trade a day", "the no revenge trading month") gives
members something to invite a friend into. Post the rules, a daily check in, and a recap at the end with the
names of everyone who finished. Challenges grow communities faster than any single post, because the invite
comes with a reason: "do this with me".

Platform funnels at this stage

Your other platforms are now bigger too. Tighten the funnel:

* TikTok or Reels: one video a week is about the community itself, showing a real member question
answered. "Someone in my channel asked this yesterday."
* YouTube: a monthly video that walks through a week in the channel.

« X: the weekly recap posted as a thread with the channel as the last line.
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How to avoid growth that is not real

Trap

Bought members

Giveaway spikes

Mass adding

Cross promotion with a
money promise
channel

Inactive members

What it looks like

1,000 members in a day,
zero reactions

"Join and win" brings 200
in a weekend

Adding contacts to a
group without asking

A spike of members who
expect "guaranteed profit"

Members who never
react, never read

Why it kills you

View counts drop to 2 percent, real
members see a dead channel,
platforms can flag it

180 leave within a month, the ones
who stay want prizes

They leave, they report, Telegram
can restrict you

They leave angry when you post a
loss, and some post complaints

Nothing bad, but they are not real
growth

Instead

Grow slower

Challenges with a
reason, not prizes

Invite with a message,
let them join

Swap only with honest
hosts

Measure reactions and
views, not member
count

The number that matters is views per post as a share of members. 30 percent and above is a living
community. Under 10 percent means the members are not real or the content is not reaching them. A channel
of 300 with 150 views per post beats one of 3,000 with 100.

Week by week action plan

Week Stage

1 Seed
2t03 Grind
4t06 Grind
7t08 Lift

9to 10 Lift

11to0 12 Compound
13 Compound
onward
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Actions

Ten posts over three days. Invite ten people by hand, ask for reactions. Pinned message live.

Daily post. Daily video or post elsewhere ending with the community. Reply to everything.

Same. Add one forwardable post a week. First "forward this" line. Measure views per post.

First cross promotion swap. First live session. Weekly invite post begins.

One swap a week. One forwardable post of each type weekly. Recording of live session posted.

Launch the first 30 day challenge. Set up invite rewards. Private channel for inviters.

Monthly challenge, weekly swap, weekly invite post, daily content. Review views per post

monthly.



Top tips for growing from 0 to 1,000
1. Ten posts and ten friends before the first stranger. Nobody joins an empty room.

2. Every piece of content, everywhere, ends with the community. Twenty times a week. It is the whole
grind.

3. Ask for reactions in week one. Reactions are what make a channel look alive to the next person.

4. Make one forwardable post a week: an honest take, an insight, or a list. End it with "forward this to
someone starting out".

5. Swap only with hosts you have read for a week. One swap a week. Honest description, never a copied
advert.

6. Run a monthly challenge from month three. An invitation with a reason beats an invitation alone.
7. Reward invites with recognition, never money. A name in the recap, a role, a private channel.

8. Measure views per post as a share of members, not members. 30 percent is alive. Under 10 is not.

Do this, not that

Do this Not that

Ten posts before any invite Share the link on day one to an empty channel
Invite by message, ask for reactions Add contacts without asking
Community as the last line of every video A video about the channel
Forwardable posts weekly Hope people forward on their own
Swaps with honest hosts your size Swaps with "guaranteed profit" channels
Challenges with a reason Giveaways with a prize
Recognition for inviters Cash for inviters
Views per post as the metric Member count as the metric
Key takeaways

* Four stages: seed (0 to 10), grind (10 to 100), lift (100 to 300), compound (300 to 1,000). Most partners
quit in the grind, which ends at about 100.

* The first ten members and their reactions decide how the channel feels to everyone after.

* In the grind, growth is your other platforms, two or three a day, with the community as the last line of
everything.

» From 100, forwardable posts and weekly swaps with honest hosts your size.

» From 300, invitation rewards, a private channel for inviters, and a monthly challenge.

* Never buy members. Measure views per post, not members.

Partners Academy This material is provided for educational purposes for partners of the Partners Academy Itis not
financial, investment, legal or tax advice, and nothing in it is a recommendation to trade. Trading carries risk and most retail traders lose money.
Partner earnings depend on the activity you introduce and results vary. Nothing here should be presented to your audience as a promise of
income or of trading outcomes. Third party tools, prices and platform features are named for convenience only and change over time, so verify
before you rely on them. You are responsible for complying with the advertising rules of each platform you use and with the financial promotion
rules of your own jurisdiction.
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